Lesson 4.6C ~ Analyzing Statistics
Name__________________________________________      Period______      Date____________

1.  Lisa researched the monthly natural gas bills of two different suppliers.  Sample bills are shown 

     representing the last eight months.
Company A:  $26, $28, $30, $32, $31, $23, $22, $24

Company B:  $24, $30, $37, $35, $41, $17, $13, $19

a.  Find the measures of center and range for both companies.


b.  What is the limitation to only comparing the measures of center of the two companies?

c.  Make an argument why Lisa should choose Company A.  Make an argument why Lisa 

              should choose Company B.


d.  Which company would you choose?  Explain.
2.  Two friends are debating who is the better golfer.  They compared their scores for rounds of 

     9 holes at Swan Ridge Golf Course, a course they have both played.  Ivan has played the course 
     eight times while Ethan has played it four times.  Their scores, in order of the rounds they have 
     played, are shown below:

Ivan:  51, 53, 58, 51, 49, 53, 58, 51

Ethan:  57, 59, 54, 42


a.  Find the measures of center for each golfers’ scores.


b.  Make an argument why Ivan should be considered the better golfer.  Make an 

                 argument why Ethan should be considered the better golfer.  (Remember, in golf a 

                 lower score is better)


c.  Ivan has played the course twice as much as Ethan.  How does that affect your analysis in 

                 part b?  Is it better to have more data or less data when analyzing information?  Explain.


d.  In your opinion, who is the better golfer?  Explain.
3.  Give an example of a real-world situation where the data set would be best represented by the 

     mean.  Explain why.
4.  Give an example of a real-world situation where the data set would be best represented by the 

     median.  Explain why.
5.  Give an example of a real-world situation where the data set would be best represented by the 

     mode.  Explain why.
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